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We are super chuffed to announce that the lovely bods @PostOffice have _ .
Oxford Pride wins £1,000 in @PostOffice presented us with a cheque which will totally help us bring the sport of running to @ PostOffice We would like to sdy a hUge
competition to celebrate inspirational

lots more beginners. Thank you SO MUCH for this amazing award, every single thank you to you guys for the Amazing
- penny will be well spent. :-) :

communities that matter to people from support so we can continue to help feed

less fortunate people in our community

185 #community #commonUnity
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across the UK.

Selected from 2,332 entries, Oxford Pride is
one of 100 ‘CommonUnity’ winners receiving
a £1000 prize. #pridematters #pride2018
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For more information please visit: postoffice-commonunity.co.uk
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Banking

services for

9%
of UK banks’

customers

To be even more relevant to customers than we are today
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