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Some challenges

• Rural public transport network in 
many areas in terminal decline

• Declining services within rural 
settlements

• An ageing population. E.g. in 
Monmouthshire:

• >65 forecast to grow from 
24% to 37% by 2039; 

• >85 from 3.1% to 8.7%.

• Climate emergency: need to 
decarbonise transport and 
reduce absolute levels of travel
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Some observations
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• Huge diversity of “rural” contexts

• And huge diversity of people in terms of access to transport and travel 
needs

• Conventional public transport will always be a challenge

• Solutions:

• Reduce need to travel by making more services locally accessible

• Help communities to deliver transport services for themselves

• But 

• We need to understand more about travel demand

• Need a radical rethink of how we organise and finance rural 
transport



Opportunities: improve access to services and 
amenities locally

• Expand services offered by village 
shops / Post Offices

• Mobile services 

• Mobile ‘Market day’ 

• Crowd-sourced services

• Getting on-line: e.g. on-line towns, 
digital health services etc.

• Community hubs
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Opportunities: strategic approach

• Define and seek to strengthen a core 
network of bus and train services between 
principal service centres 

• Provide high quality local interchanges 
supported by provision for onwards travel
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Opportunities: providing community 
transport services
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• Hayfield Sustainable Transport 
Limited provides 2 minibuses for 
use by community groups and 
succeeds by pooling demand.

• Oxfordshire CC offer minibuses 
used for school and adult social 
care services to communities / 
individuals 10-2pm every day.



Opportunities: car clubs and ride sharing
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Developing a better understanding of travel needs

• Monmouthshire GovTech Challenge: tackling rural isolation and loneliness

• Zipabout project to cache journey planning info to build up picture of demand
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Opportunities: bundling demand
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Opportunities: bundling demand
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One off event transport 

Courtesy of Roland Strube, Hayfield Sustainable Transport Ltd.



Rethinking rural transport

• Total Transport approach

• Invest to save business case: 

• lots of money being spent in 
silos

• and what are the costs of poor 
transport access?

• Enabling social entrepreneurial 
approaches:

• Communities to provide 
services for commissioning 
authorities

• Providing ‘commercial’ 
services for visitors / business 
users

• In tourist locations, funding of 
transport services through 
visitor levy 

11

https://www.google.co.uk/imgres?imgurl=https%3A%2F%2Fwww.werfenweng.eu%2Fres%2Fimg%2FSAMO-Card.svg&imgrefurl=https%3A%2F%2Fwww.werfenweng.eu%2FEN%2FSAMO%2FCard%2Ftransferguarantee.php&docid=uxGYj5AZ13Vl8M&tbnid=OG9HDtEpnHIzOM%3A&vet=10ahUKEwjT8fqJsNngAhVXSRUIHUqkCsYQMwg-KAAwAA..i&w=800&h=520&bih=651&biw=1366&q=samo%20card&ved=0ahUKEwjT8fqJsNngAhVXSRUIHUqkCsYQMwg-KAAwAA&iact=mrc&uact=8
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Remember walking and cycling!



Martin Higgitt Associates

martin@martinhiggittassociates.com

07856 525244


