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VILLAGE SOS: 
WHAT’S IT ALL ABOUT? 

• Showcase for what UK villages can do to 
inspire a rural revival via enterprise

• Support to 10 villages across UK to start 
their own community owned enterprise

• Funding: £400k for each village
• Village Champion for 12 months
• 1hr BBC One TV coverage Summer 2011 

for each of 6 villages
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VILLAGE SOS OUTCOMES
• People making a difference in their local area

– Meet social and economic needs of community
– Using Enterprise

• People in rural villages have stronger collective 
identity and sense of pride
– Stronger social networks
– Reduction in isolation

• People recognise their strengths and resources
– Greater capacity to secure a sustainable future for 

themselves
– Better equipped to adapt to change
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HOW DOES TIDESWELL SPEND 400K?

The Process
★Open Meeting to brainstorm possible ideas

• dance/movement, multi-cultural programme,  
eco-village, renewable energy, arts festival, 
digital Tideswell

★Publicity in ‘Village Voice’
★Second meeting to consolidate and decide
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HOW DOES TIDESWELL SPEND 400K?

The Outcome

Important we built on things that the village was 
good at and not introduce something totally new

and Taste Tideswell was born
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WHAT ARE WE DOING IN TIDESWELL?

We are going to boost our local food economy
by developing our artisan food industry and
improving everyone’s expertise in growing,
making, cooking, and selling good food. 

We’re going to make Tideswell famous, with a reputation
and capability in food summed up in a nationally
known and trusted brand. 

Taste Tideswell.
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TASTE TIDESWELL
- FOOD FROM PLOT TO PLATE

• Grow	
  It
• Cook	
  It
• Make	
  It
• Sell	
  It	
  

Share	
  It
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“GROW IT” – NURSERY GARDEN
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“GROW IT” – COMMUNITY SPIRIT
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COOK IT AND MAKE IT-
TIDESWELL SCHOOL OF FOOD
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TEACHING KITCHEN
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LOUNGE AND DINING AREA
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CONFERENCE ROOM
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COMMERCIAL KITCHEN - MAKE IT
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NANO BREWERY 
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COURSES - COOKING AND BREWING

Full Price: £150 - £130 a day, £80 a half day
Community Courses - £25 for 2.5 hours
Cookery Clubs - £5 a session

Plus events - wine tasting, inter-pub curry cook-offs
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COURSES - COOKING AND BREWING
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WEB
www.tideswellschooloffood.co.uk/
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SELL IT – PROMOTING AND PROTECTING 
LOCAL RETAILERS 
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TIDESWELL MADE TRUST MARK
KEY PRINCIPLES

• As local as possible - from Tideswell or within 30miles if 
it’s available

• As good as possible

• With respect for the whole village and its reputation 

• As helpful as possible
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REASONS FOR BUYING LOCAL FOOD

Reasons for buying locally produced food

• 30% of consumers now say they buy 
locally produced food, doubling since 
2006, 

• 57% believing it is fresher
• 54% that it is good for local producers
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BUT - CHALLENGING TIMES

Local Challenges
• a sceptical “it’ll never work” bunch
• involving keen locals as fully as we can
• Volunteer board time

Wider Challenges
•  national publicity (delay to broadcast)
•  establish a sustainable business in a year
•  work within the constraints set by the Big Lottery Fund
•  financial challenges - need to be generating £15k a month 
by the time our money runs out
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WEB
www.tastetideswell.co.uk
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THANKS

• Open for business…

Get in touch:
• pete@tastetideswell.co.uk
• 01298 871262
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